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), Disclaimer

= These materials have been prepared by Zhongsheng Group Holdings Limited ( “Zhongsheng”
together with its subsidiaries, the “Group” ) independently and have not been independently
verified. No representation or warranty, expressed or implied, is made and no reliance should
be placed on the accuracy, fairness or completeness of the information, statements, opinions
or estimates presented or contained in these materials. The Company or any of its affiliates,
advisers or representatives accepts no liability whatsoever for any loss howsoever arising from
any information, statements, opinions or estimates presented or contained in these materials.
The information, statements, opinions or estimates presented or contained in these materials
is subject to change without notice and its accuracy is not guaranteed.

= These materials are highly confidential, are being given solely for your information and for
your use and may not be copied, reproduced or redistributed to any other person in any
manner. Neither these materials nor any copy hereof maybe, directly or indirectly, taken or
distributed into the United States or to any U.S. person as defined in Regulation S under the
U.S. Securities Act of 1933, as amended. You agree to keep the contents of this presentation
and these materials confidential and such presentation and materials form a part of the
Confidential Information as defined in the confidentiality agreement previously executed by
you.



-1

MHSEEERBIRS S

GGGGGGGGGGGGGGGGGGGGGGGGGGGGGG

‘Achievements

\ Y Fal RV al . Wal |



Achievements A

New Car Sales
After-sales and
Accessories
Value Added
Services
Stable growth in
Net Profi

urther
Optimized
Network

NEV Business
Development

Capital Market
Operations

Recognitions
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...........................................................................................................................................................................................................................................................................

§New car sales volume was 528,154 units in 2021, increased by 5.5 % as
.compared to the same period of 2020.

............................................................................................................................................................................................................................................................................

.Revenue from after-sales and accessories segment increased by 21.0%, to
:RMB 24.5billion.

............................................................................................................................................................................................................................................................................

?Income from value added services increased by 12.3% (like for like 20.0%) , to
:RMB3.5 billion. :

............................................................................................................................................................................................................................................................................

............................................................................................................................................................................................................................................................................

Profit attributable to owners of the parent was RMB 8.3 billion, increased by
:50.3 % as compared to the same period of 2020.

As of 31 December 2021, we had 412 dealership stores under operation,
‘including 254 luxury brands stores and 158 mid-to-high end brands stores.

............................................................................................................................................................................................................................................................................

...........................................................................................................................................................................................................................................................................

§In|t|ated strategic cooperation with X-peng to carry out multi-dimensional
. cooperation nation wide. Shenzhen Zhongsheng Xiaopeng delivery center and
:shopping mall center in operation.

............................................................................................................................................................................................................................................................................

.Completed the acquisition of Zongfu China with the final settlement price
§about US $1.314 billion. Strategic investor, Hillhouse capital with a share

............................................................................................................................................................................................................................................................................

.Ranked No. 2 in 2020 “China Top 100 Dealer Groups “ based on revenue
.scale, ranked 798 among Forbes Global Enterprises 2000, upgraded to BBB
ESG rating by Msci, selected as the best ESG performance enterprise in 2021
by Morningstar sustainability.

............................................................................................................................................................................................................................................................................

.......................................................................................................................................................................................................................................................................
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. Brand Mix and Dealerships A
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ZHONGSHENG GROUP HOLDINGS LIMITED

[Brand plus Region| Continuous focus on luxury brands and TOYOTA, expansions to first and
second-tier and provincial capital cities, especially in southern and Eastern China.

As of 31 December 2021, the total number of dealerships reached 412, covering 25 provinces
and regions, and over 110 cities across China.

Major Brands Dealerships
——————————————————————————— Dealerships under operation

X f At hi _ No. f °
Luxury Brands 5 eNafT;ﬁ Mid t;ra*:gg end Deniits in 2020 155, 42%
N 95 @ TOYOTA o9 ® Mid-to-high-
Mercedes-Benz I ) — end Brands
49 EE 34 218, 58% Luxury Brands

in 2021
158, 38%
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Our national network further focused on high-tier |Porsche -
iti i i BMW T v
cities and economically developed regions. LSRR Jiine) GZTOYOTA
T GZ-Honda Mercedes-Benz (PV) DF-Nissan
Jiangxi ( 8) DF-Honda GZ-TOYOTA DF-Honda
Mercedes-Benz DF-Nissan GZ-Honda | Others

(PV)

LEXUS
GZ-TOYOTA Inner Mongolia(4) Beijing(8)
Audi

Shandong (31)

Mercedes-Benz (PV)

Mercedes-Benz (PV) Mercedes-Benz (PV) ) Mercedes-Benz (CV)
Shanxi (6) FAW-TOYOTA ’ \ Iél;:\;l(\l,JVS )l&i)éLIJS ‘ JAaugduiar Land Rover
Mercedes-Benz (PV) | FAW-TOYOTA Volvo BMW
LEXUS — GZ-TOYOTA GZ-TOYOTA Porsche
BMW ) : BMW < Volvo
GZ-TOYOTA S FAW-TOYOTA
Jaguar Land Rover : Inner M¢ (DSE-LQYOTA
o - -Nissan
Henan (10) / Others
Audi «’] Jiangsu (39)
Mercedes-Benz (PV) Mercedes-Benz (PV)
LEXUS Mercedes-Benz (CV)
GZ-TOYOTA LEXUS
BMW Audi
( BMW
Sichuan (23) (&4 Jaguar Land Rover
Volvo
Mercedes-Benz (PV) FAW-TOYOTA
Audi GZ-TOYOTA
Volvo DF-Nissan
LEXUS [ ——————
Jaguar Land Rover Shanghai(10)
FAW-TOYOTA
GZ-TOYOTA Mercedes-Benz (PV)
GZ-Honda : — / LEXUS
BMW \ 1 i ] Jaguar Land Rover
; - 4 FAW-TOYOTA &GZ-TOYOTA
Yunnan(28) Chengging(?) Hunan (10) Volvo
Mercedes-Benz (PV) | Zhejiang(32)
LEXUS [/é;ﬁgdes-Benz V) Mercedes-Benz (PV) i Mercedes-Benz (PV)
BMW :
321‘% Qll\l/ﬂllv Jaguar Land Rover [/‘I&I‘Lcjgdes-Benz ()
GZ-TOYOTA Mercedes-Benz (PV) ;
JFi\%L\j/a;cL)?/rngEover G2 TOYOTA Gz Honda Hainan(14) ingn Audi FAW- TOYOTABIGZ-TOYOTA
GZ-TOYOTA FAW-TOYOTA BMW Eé Hond )
GZ:H d Hubei(6) ; I ercedes-Benz (PV) LEXUS “Honda
OF Hondo Guangxi(1) EXUS Infiniti Fujian (20)
DE-Nissan Mercedes-Benz (PV) FAW-TOYOTA&GZ- Jaguar Land Rqver
GZ-TOYOTA GZ-TOYOTA TOYOTA FAW-TOYOTA&GZ-TOYOTA Mercedes-Benz (PV)
Volvo DF-Honda & GZ- GZ-Honda Mercedes-Benz (CV)
Honda DF-Nissan LEXUS
Infiniti BMW
Reqi h the G h Others FAW-TOYOTA &GZ-TOYOTA
DF-Nissan
egions whnere the Group has presence R Audi issa
BMW
Mercedes-Benz (PV) Mercedes-Benz (PV)
LEXUS
Jaguar Land Rover
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Continuously strengthen the leadership advantage
of core brands.
- In 2021, there were 14 new self-built dealerships,

34 M&As and 9 closedowns. Regional Distribution

Central Northeast
9%

aamaihe T g 14%

Sout North

7%

il e

South East
25% 30%

Newly Added Major Dealerships
2021 City
Foshan, Shenzhen (MA) , Yangzhou (MA) , Guangzhou
32 (MA) , Qingdao (MA) , Dongguan (MA) , Chengdu
Mercedes (MA) , Chongqging (MA) , Changshan (MA) ,etc
Lexus 4 Huizhou, Hefei, Chengdu, Shanghai
BMW 3 Yantai, Lianyungang. Sugian
6 Yantai, Lianyungang. Sugian
TOYOTA . Beijing (MA) . Shanghai (MA)
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Brand management and operation capability outperform the industry
ssvnsccac 0l Mercedes BMW

AL 4 20 4 W
MK 0000 mmmmmmmmmmmmmmmmmmm————————————— | e e —ee—————————————————————————

TR PSS 095 G2 D

e +  Beijing + Nanjing
2021Xinyi Dealership Best aftersales in east region
¢+ Changchun
2021Xinyi Dealership * Nanjing . .
. Ji Best aftersales in east region
inan
2021Xinyi Dealership .
o ZigH ¢+ Chongging

2021 Xinyi Dealership Best aftersales in west region

¢+ Quanzhou

Best preowned dealership
¢ Hunan

Marketing star
¢+ Guangzhou

Best dealership

Audi Toyota
¢ Chengdu ) + Haikou
Best dealership Top 10 dealership
¢  Tianjin + Dalian
Best sales model Best preowned dealership

¢ Zhengzhou

B
TEAM FAW TOYOTA [ eSt Sales ¢ Shenyang .
WAFBERS . Gold medal dealershlp
EY T ¢ Nanjing
ovnmmme Best dealership

ST SR e »

*Lexus 2021award not announced yet
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) Quality Service

Improve service quallty and build Zhongsheng brand.

FRRBERTE. £55
RAHPHRIFEE
RERURERPIBPOBERS
ik L]
LORAAESRARYEE

By y (= e ] VSR Y e ) ¥ Ly
| FINWINI I I o ¥ N TSIV |

LIFETIME PARTNER £ & ¢k #

-

MHSEEERBIRS

ZHONGSHENG GROUP HOLDINGS LIMITED

BB T

ERORSE
hHEEE SR

FLLWAITING FOR YOU UNTIL

EAEE: 4818

%Iﬂmlﬁiﬁe—-

K F% BREWZ R g

WP AR TASE

Mex B« [Ece OOva e
W2EN 0OFEn ERIARS & %13 PERXE
TeRE ERAAR RRER REAGR® [:E= 1 23




~ Zungfu Acquisition R
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Strategic alliance with Zungfu China.

q - / \ Zung Fu China

ZHONGSHENG GROUP N -
| ZR[E

LIFETIME PARTNER £ &£ {k #

new car sales volume 35%

revenue 38%

pretax profit

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
B YOY growth rate in January 2022
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Core luxury brands continued to outperform the market.

(units) New Car Sales Volume
600,000 455,705 500,609 528 154
200,000 412,017
400,000 341,319
300,000
200,000
100,000
0
2017 2018 2019 2020 2021
Luxury Brands Sales Volume | Core Brand Growth |
(units)
8.7% .
310,000 299,304 30% 4%
300,000 25% |
290,000 20% 15%
275,417 15%
= - o
, 5%
260,000 0% i

2020 2021 Mercedes Lexus BMW
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Solid Growth in after-sales and accessories.

Revenue from After-sales and Accessories ]

(RMB million)
30,000 - 14.6%
25000 24,504 - 14.4%
14.0% 14.2%
20,000 14.0%
15,000 13.8%
13.6%
10,000 13.4%
5 000 13.2%
13.0%
0 12.8%

2017 2018 2019 2020 2021

s After-sales & Accessories Revenue ——% to Total Revenue



5 Value Added Services N
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Car finance and used car businesses drove the growth of value-added service income.

(RMB million) Income from Value Added Services |  v20%,
4,400 @& 4017
4,000 3,528 1= 7 7
3,600 3150 3,347 : :
3,200 2,885 T | |
2,800 2,404 : , l |
2,400 I | I
2,000 1,789 : | | I
1,600 I l ! l
1,200 [ l | l

800 I I 1 l
400 I l l l
0 A
2017 2018 2019 2020 2020 (|Jtk) 2021 2021 (TTtL)
Car Finance Loan Amount | %) Car Finance Penetration Rate
(RMB billion)

70 61.7 . 67.1%

o az €D oo D

50 el

20 64.0% .

20 62.0% 60.8%

>0 60.0%

10 58.0%

0 56.0%

2020 2021 2020 2021
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Rapid growth in pre-owned car business, with optimized business structure.

Pre-owned Car J Self-owned Brands J Retail Contribution

Sales Volume Contribution

(&) (%) (%)
155,000 68% 67.2% 25%
139,413
67% 20.2%
135,000 66% 20%
65%
115,000 107,075
' ' 64% .
95,000 63% w
' 62% 61.0% 10.0%
7o 10%
75,000 61%
60%
55,000 59% 5%
58%
35,000 57% 0%

2020 2021 2020 2021 2020 2021
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Strategic development of NEV business.

- NEV sales contribution continued to increase, sales volume of NEV models for existing brands increased by
184.2% YOY

_“m “ | Heilongjiang

Qingdao | &5

T ney Mol’\gnliaﬂ- o .
Car o .i3 P "° 4s NI%V E‘)fperlence Center\
i4 ' P FEE R IR ARt
Hebei &mndung N
e Ww Shenzhen | F|
Ao 4S NEV Experience Center
SUV - ix Tl T e () RS
omm aFuj\an
vumnan SGuangsi ™ Guangdong
- EQA
-
Car « EQS = EQE
« EQV
SUV . EQB « EQE SUV +« ALL NEW EQC
Car +E5 E7
* e-tron
SUV  + e-tron Sportback * eQ5 + eQ7

g
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5. Revenue Mix Analysis X
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Revenue contribution of after sales continued to increase.

Revenue by segment ] Revenue contribution by segment |
(RMB million)
150000 125,527 142,466 2020 2021
+13.5% After-sales Used car
100,000 T Acces < After-s car Sales
13 Acce
50,000 01245 .
2576
0 ar Sales
2020 o e arOSaIes
2 New Car Sales Revenue =P 81.4%
m After-sales and Accessories Revenue
m Used Car Sales Revenue
Luxury Brands Contribution ] New Car Sales Revenue contribution by Brands |
in New Car Sales

2020 2021 2020 2021

Mid-to-high- Mid-to-high- others Mercedes others  Mercedes
end B end Br A% Toyota b %
2 16.
To
17.
74.4% 76.2% Lexus BM i Lexus

Audi

9.5% 16.6% 11.4%
. (o}

8.4% 15.2%
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GPM of new car sales increased significantly and the contribution of gross ptSfit'ftoAicthe aftar e

sales market increased
Gross profit/Margin of New Car Sales |

(RMB million) (%)
10,000 8.0%
6.0%
5,000 4.0%
2.0%
0 0.0%
2020 2021
I gross profit &——eqgp margin
. Gross profit/Margin of After-
(RMB million) sales and Accessories (%)
15,000 . ° - 50.0%
473% 48.1°/c_ 40‘00/2
10,000 - 30.0%
- 20.0%
>.000 - 10.0%
0 - 0.0%
2020 2021
I gross profit  +——egp margin
2020

Value added service
income

Gross Profit 189

Contribution Used car

Gross profit/Margin of pre-
owned Car Sales I

(RMB million)
600 489
400
197
200
,
2020 2021
. Income from
(RMB million) Value Added Services ] (%)
6,000 | 259% 2.5% Yo 3.0%
4,000 3 47_(y — o 2.0%
2.7
2,000 ’ i8 },‘10”; 1.0%
0 — 0.0%
2020 2020 (LFL) 2021 2021 (LFL)
_—Ziincome +—% to new car sales revenue
2021
Value added service inc New car sales

sales gross

15.8% gross profit

Used car s 28.2%

gross pr

2.2% d accessories

sales and
Ss profit

53.7%

ries gross profit
57.6%



Expense Analysis N
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The period expense was under effective control and the financial capability

strengthened.
Selling and distribution costs ] Administrative Expenses
(RMB million) (RMB million) 5573
4.09% '

3'888 3.86% S 20% 2600 - 1.52%
6,000 n— . - 4.00% . 1.50%
5,000 - 3.00% 2,400 2,239
4,000 - 1.48%
3,000 - 2.00% 5200
2,000 100 - 1.46%
1,000 '

0 - 0.00% 2,000 - 1.44%

2020 2021 2020 2021

s G&A Expenses

: e o
i selling and distribution costs —#—% to total revenue =% to total revenue

Finance Costs Effective Tax Rate

(RMB million) (%)
1,300 1 260 - 1.00% 27 4%
1,250 064% | 0.80% 27.3%
27.2%

1,200 - 0.60% 7 1%
1,150 1,120 - 0.40% 27.0%
26.9%

1,100 - 0.20% 26.8%
1,050 - 0.00% 26.7%

2020 2021 2020 2021

s financial costs
——-% to total revenue
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As of 31 December

(RMB million) 2021 2020

Cash and cash equivalents, cash in transit 11,183.9 8.390.6
Inventories 797.1 14259
Total Assets 11,190.0 9.090.1
Short-term bank loans, other borrowing 85,612.2 68,501.0
Long-term borrowings, other borrowings

and convertible bonds 15,219.4 16,980.1
Trade and bills payables 4,968.4 71785
Total Liabilities 5.590.6 4.980.3
Net Assets 44,893.1 41,619.3
(RMB million) 40,719.1 26,881.7




&8y Cash Flow Analysis A,
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Steady increase in operating cash flow
(RMB million) 2021 2020
Net cash generated from
operating activities 10,742 9,324
Net cash used in investing
activities -9,282 -3,234
Net cash generated from
financing activities -1,297 -3,964
Net cash generated from operating activities
(RMB million) = =
12,000 10,742
10,000 9,324
8,000
6,000
4,000
2,000
0

2017 2018 2019 2020 2021
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Continuous improvement in operating efficiency

Inventory Turnover Days |

(days)
24 23.3

* Excluding the effect of

23 consolidation of Zung Fu in 4Q

21.6

22
21
20
19

20.5

| [
| |
| I

A

2020 2021 2021 (LFL)

110% Absorption Rate of After Sales Service |

108% 109%
106%
104%
102%
100%
98%
96%
94% 97%
92%

90% ®

2017 2018 2019 2020 2021
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Capital expenditure remained prudent

EBITDA vs CAPEX ]
(RMB million)
16,000 -
14,000 13,648
12,000 - 10,797 11,400

10,000
8,000
6,000
4,000
2,000

0

2017 2018 2019 2020 2021
u CAPEX u EBITDA



Gearing Analysis N
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The leverage ratio decreased significantly and the financial flexibility increased.

Bank Loans and Total Equity | Total Liabilities/Total Assets | Interest Coverage Ratio |

(RMB million)
(%) (%)
45,000 40719 70.0% 1400.0%
40,000 T 60.8% 12.19
60.0% 1200.0%
35,000 52.4%
50.0% 1000.0%
30,000 857
25,000 40.0% 800.0%
20,000 30.0% 600.0%
15,000
20.0% 400.0%
10,000
5,000 10.0% 200.0%
0 0.0% 0.0%
2020 2021 2020 2021 2020 2021
; Egz:i;_oan&Other Borrowings *Interest coverage ratio=EBITDA/financial cost

* OEM financing included.
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Equal emphasis on scale advantage and efficiency improvement; leading efficiency in the

industry.
. Revenue vs ROE | .

(RMB million) (%)

200,000 - 175,103 - 26%
. 148,348 = oo
150,000 - 23.4% 1 124,043 L 24%
100,000 - 86290
| (0]
50,000 - 22%
0 20%
2017 2018 2019 2020 2021
mm Revenue -#-ROE * ROE Effected by Zung Fu
consolidation in 4Q
Net Profit Margin vs GP per Dealership | %)
(RMB million)
100 - 4.8% - 6%
4.0% 3.8%
o 3.6%
— 3.4% / 49
50 - '

- 2%
0 - - 0%

2017 2018 2019 2020 2021
s GP/dealership  =¢=Net Profit Margin
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