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= These materials have been prepared by Zhongsheng Group Holdings Limited ( “Zhongsheng”
together with its subsidiaries, the “Group” ) independently and have not been independently
verified. No representation or warranty, expressed or implied, is made and no reliance should
be placed on the accuracy, fairness or completeness of the information, statements, opinions
or estimates presented or contained in these materials. The Company or any of its affiliates,
advisers or representatives accepts no liability whatsoever for any loss howsoever arising from
any information, statements, opinions or estimates presented or contained in these materials.
The information, statements, opinions or estimates presented or contained in these materials
is subject to change without notice and its accuracy is not guaranteed.

= These materials are highly confidential, are being given solely for your information and for
your use and may not be copied, reproduced or redistributed to any other person in any
manner. Neither these materials nor any copy hereof maybe, directly or indirectly, taken or
distributed into the United States or to any U.S. person as defined in Regulation S under the
U.S. Securities Act of 1933, as amended. You agree to keep the contents of this presentation
and these materials confidential and such presentation and materials form a part of the
Confidential Information as defined in the confidentiality agreement previously executed by
you.
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Revenue from after-sales and accessories segment increased by 134
%, to RMB 12.8billion. 5

............................................................................................................................................................................................................................................................................

Income from value added services decreased by 4.4% to RMB1.5
billion.

............................................................................................................................................................................................................................................................................

............................................................................................................................................................................................................................................................................

As of 30 June 2022, 417 dealership stores under operation, including
261 luxury brands stores and 156 mid-to-high end brands stores.

............................................................................................................................................................................................................................................................................

-« Multi-dimensional & nation wide cooperation with X-peng; Shenzhen and
. Qingdao Zhongsheng X-peng have in operation.
.+ Sales volume of EV models for existing brands increased by 54% yoy,

............................................................................................................................................................................................................................................................................

.Ranked No. 1in 2022 “China Top 100 Dealer Groups "based on revenue scale;:
-ranked 830 among Forbes Global Enterprises 2000; ranked 73 among Fortune
500 China. 5

............................................................................................................................................................................................................................................................................

§Upgraded to Baa2 and BBB by Moody’ s and Fitch Ratings; included into
:Hang Seng Index. (Blue chips)

............................................................................................................................................................................................................................................................................
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[Brand plus Region] Continuous focus on luxury brands and TOYOTA, further strengthen
our leading advantages.
As of 30 June 2022, the total number of dealerships reached 417, covering 25 provinces and

regions, and over 110 cities across China. 8 national used car regional centers (UCC) in operation.

Luxury Brands ~ No.of ~ Mid-to-high-end _ No. of Dealerships under operation
Dealership Brands Dealership N 2021
B in

158, 38%
® Mid-to-high-
end Brands

A 99 @®TOYOTA g9

Mercedes-Benz

A 52 @ 32

Luxury Brands

254, 62%

Dealerships under operation

in 20221H
156, 37%

B Mid-to-high-
end Brands

Luxury Brands

261, 63%
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Liaoning(46)
Mercedes-Benz (PV)

Heilongjiang(4)

Mercedes-Benz (PV) Mercedes-Benz (CV)
0 LEXUS Jaguar Land Rover
M Regions where the Group has presence T FAW-TOYOTA LEXUS
GZ-TOYOTA Audi
Porsche BMW
LEXUS Volvo
BMW FAW-TOYOTA
GZ-TOYOTA GZ-TOYOTA
Jiangxi (9) GZ-Honda Mercedes-Benz (PV) GZ-Honda
DF-Honda GZ-TOYOTA DF-Nissan
Mercedes-Benz DE-Nissan GZ-Honda DF-Honda
LI(E)P(\L/J)S - P— Shandong (31)
GZ TOYOTA Inner Mongolia() e”'"g ) Tianjin(7) ] Mercedes-Benz (PV)
udi N Mercedes-Benz (PV) ) Mercedes-B: cv
; Mercedes-Benz (PV) ercedes-Benz (CV)
Shanxi (6) FAW-TOYOTA PV ;3(\[/)\/5 ki)((jLIJS Jaguar Land Rover
Mercedes-Benz (PV) | \FAW-TOYOTA Volvo l:m/lv
LEXUS f GZ-TOYOTA GZ-TOYOTA Porsche
BMW f — BMW Volvo
el __/ inner Mgngd FAW-TOYOTA
B GZ-TOYOTA
S DF-Nissan
Audi Jiangsu (44)
LME;e(rﬁgdes—Benz (BY) ) Mercedes-Benz (PV)
e : — B LMEc)e(er;des—Benz (V)
S ' Audi
Sichuan (23) BMW
Jaguar Land Rover
Mercedes-Benz (PV) Volvo
Audi FAW-TOYOTA
Volvo GZ-TOYOTA
LEXUS e i
Jaguar Land Rover Shanghai(10)
FAW-TOYOTA
GZ-TOYOTA S Mercedes-Benz (PV)
GZ-Honda ( / —_— LEXUS
Y . Jaguar Land Rover
Yunnan(27) ChenggingtA Hunan (10) FWTOYOTA &GZ-TOYOTA
Mercedes-Benz (PV) Mercedes-Benz (PV) Mercedes-Benz (PV) N Zhejiang(32)
LEXUS LEXUS BMW Guangdong|(71) Mercedes-Benz (PV)
BMW Audi Jaguar Land Rover Mercedes-Benz (CV)
Yl BMW GZ-TOYOTA Mercedes-Benz (PV) LEXUS
Jaguar Land Rover GZ-TOYOTA GZ-Honda A Audi
FAW-TOYOTA ) A TOVATA BMW FAW-TOYOTA&GZ-TOYOTA
OO T Guangxi(1) LEXUS
GZ—Honga Mercedes-Benz (PV) FAW-TOYOTARGZ- Infiniti Fujian (19)
el onCe GZ-TOYOTA GZ-TOYOTA TOYOTA Jaguar Land Rgver
DF-Nissan Vol FAW-TOYOTA&GZ-TOYOTA Mercedes-Benz (PV)
0IV0) DF-Honda & GZ- GZ-Hond Mercedes-Benz (CV)
Honda 2251 ONCY LEXUS
Infiniti Anhui(5) BMW
) FAW-TOYOTA &GZ-TOYOTA
Audi DF-Nissan
Mercedes-Benz (PV) BMW
Mercedes-Benz (PV)
LEXUS 7
Jaguar Land Rover
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Regional Distribution

Northeast
Central 14%

///// , ¢ : 9%
i ‘ A \ \

N %9 Southw,

North
7%

South
25%

East
31%

*10 newly-built stores, 2 M&As and 7 closures in 20221H.

Newly Added Major Dealerships
2022 City
Mercedes 5 Shaoxing. Taizhou. Nanjing. Nanchang. Fuzhou
Lexus 3 Suzhou, Zhongshan, Tlanjin (MA)
BMW 2 Huaian, Xuzhou
TOYOTA 1 Qingdao

o M
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+ Nanjing

2022 Best livestream host in east
region
¢  Suzhou

2022 Best livestream host in east

region
¢+ Chengdu o (E——
2022 Best communication award in | EAEE . A |
west region. wh P (.. -
¢+ Hangzhou *® % R oy |  r® 32
2022 Best livestream host in east gt EEsGazessreR Ly
region e : T
¢  Changchun, Heilongjiang
Outstanding public welfare cases in @ @
2022 Q1. : 022
¢  Foshan
2022 excellent dealers in leasing A
competition.
s #
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202287

*Other brands have not yet issued any awards in the 20221H.
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New car sales volume continued to outperform the market.

(units) New Car Sales Volume |
600,000
500,609 528,154
500,000 L -12.1%
400,000 341,319
300,000 275,570 242,280
200,000
100,000
0
2017 2018 2019 2020 2021 20211H 20221H
wnitg _Luxury Brands Sales Volume | Core Brand Growth |
165,000 161,906 @ 70,000 Mecedes
160,000 64,513
155,000 g 000 . 16.0% 3
: +16.0%
L9000 143,857 60,000
145,000 55,633
140,000 55,000 |
135,000 j
130,000 50,000

I 20211H 20221H 20211H 20221H
m 12
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Aftersales and accessories business remains resilient.

Revenue from After-sales and Accessories ]

(RMB million)

30,000 @ - 15.5%
14.9%

24,504 . 15.0%

25,000
14.5%

20,000
14.0%
15,000 13.5%
13.0%

10,000
12.5%

5,000
12.0%
0 11.5%

2017 2018 2019 2020 2021 20211H 20222H

s After-sales & Accessories Revenue ——% to Total Revenue

/4 L
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Car finance business continued to grow.

(RMB million) Income from Value Added Services |

4,000 3,528

S 3,150
3,200 2,885

2,800
2,400
2,000
1,600
1,200
800
400

0

2017 2018 2019 2020 2021 20211H 20221H

Total insurance units | Car Finance Penetration Rate |

(%)

(10,000 units)

120 (" +24.7% J 96 71% 70.2%

70%
100

77 69%
80 68% 67 1%

60 67%

66% 64.8%
40 65%

64%

62%

20221H 20211H 20221H
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Pre-owned car business continued to optimized.

Pre-owned Car Sales Volume I |

24 L |
It F 4 i i 4 | R— | _ [
(units) ; w— - . ‘l

70,000 66,735 65,606
65,000
60,000
55,000
50,000
45,000

40,000 um b= ik [

20211H 20221H | [

35,000

| Retail Contribution I

|
30%

25%
20%
15%
B, 10%
5%
“ 0%

24%

13%

20211H 20221H
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Strategic development of NEV business
«  Shenzhen and Qingdao Zhongsheng X-peng have been put into operation,
+  Sales volume of EV models for existing brands increased by 54% yoy,

M peiongions
2 Qingdao | &5

Eusonine 4S NEV Experience Center
— ,,.ei.m
e BERSEERSER PO

===========

nnnnnnnnnnnnnnnnnn ‘ Shenzhen | 3Fi|

% < L 4S NEV Experience Center

°°°°°°° o w. FRERHE RS BRI
= son Delivery Center
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Focused on core brands & revenue contribution of after market continued to increase.

Revenue by segment ] Revenue contribution by segment |
(RMB million)
72,556 @
80,000 68,313 20211H 20221H
60,000 Used car  After-sales sed car Sales
S +13.4%
20,000 L2,¢
0 After-s
20211H 20221H and Car

1 New Car Sales Revenue Accessories Sales Sales

m After-sales and Accessories Revenue 12.9% 83.1% 80.0%

H Used Car Sales Revenue

Luxury Brands Contribution New Car Sales Revenue contribution by Brands |
in New Car Sales
20211H 20221H
20211H 20221H others Mercedes others
Mid-to-high-end Mid-to-high-end 15.5% 179  Toyota 11.4% Mercedes
Brands Brands Toyota 17.1%
15.0
BMW 1 BMW
Luxury Luxury . eXUS  10.0% Audi
Brands Brands 12.0% Audi 16.1% p-ud Lexus

6.6%
77.4% 77.3% S ) 13.5%g
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Contribution of gross profit from the after sales market continued to increase.

Gross profit/Margin of New Car Sales | Gross profit of pre-owned )
- e Car Sales °
i % (RMB million)
(RMB million) 2,763 201 . 300 249 223
2,000 6.0% 200
4.0%
1,000 2% N 100
0 0.0% 0
20211H 20221H 20211H 20221H
ki gross profit #—egp margin
Gross profit/Margin of After- - Income from . 0
(RMB million) saf:es and Accgessories I (%) (RMB million) Value Added Services )
6,500 - —+ 47.1% 50-0% 2,000 1,572 1,503 3.0%
6.000 48.2% 40.0% ¢ ¢ 2.0%
4 30.0% 1'000
5,500 20.0% 1.0%
10.0%
5,000 0.0% 0 0.0%
20211H 20221H 20211H 20221H
s gross profit p margin income +—% to new car sales revenue
20211H 20221H
Value added New car Value added New car

service income__ sales gross service income__ sales gross
15.7% profit 15.1% profit

Gross Profit Used carita 27.5% Used car 2.1%
Contribution sales gross sales gross
profit profit s and

2.5% 2.2% ross profit

%

19
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Financial expenses ratio continued to decline & financial capability further strengthened

Selling and distribution costs ] Administrative Expenses ]
(RMB4f:(;:)"°”) 4.33% < ooy (RMB million)
D * . (o]
3,500 3.94% 1,400 1126 1,194 - 2.00%
3.000 l——/. - 4.00% 1,200 T : 1,002
’ . § e 150%
2,500 - 3.00% e i ! N ’
2,000 800
1,500 - 2.00% - I - 1.00%
) : 600 F.16% 1
1,000 ) 400 I !
c00 - 1.00% : |- 0.50%
0 0.00% 200 : I
. 0.00% 1
C20211H  2022TH  one-off employee 0 S0211H A '2_0221H Sl
—ielllng and distribution costs Ic_:,pcmiezgtion cost *Excluding one-off expense
—#—% to total revenue S G&A Expenses  —#-% to total revenue
Finance Costs I Effective Tax Rate I
(RMB million) (%)
600 596 - 1.00% 27.0% 27.0%
590 0.68% 0.65% =~ 0.80% 26.9%
o8 - 0.60% 26.8%
570 26.7%
- 560 - 0.40% 26.7%
550 [ 0.20% 26.6%
540 - 0.00% 26.5%
20211H . 20221H 20211H 20221H
i financial costs 20

—m—% to total revenue
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Solid financial standing.

(RMB million)

Cash and cash equivalents, cash in transit
Inventories

Total Assets

Short-term bank loans, other borrowing

Long-term borrowings, other borrowings
and convertible bonds

Trade and bills payables
Total Liabilities

Net Assets

As of 30 June

2022

11,747.2
14,376.9
87,441.9

12,750.6

9,619.4
7,071.3

45,509.6

41,932.3

DHE@EERERLE
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As of 31
December

2021
11,183.9
11,190.0
85,474.1

15,219.4

8865.8
5,460.0
44,767.6

40,706.5
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Stable operating cash flow.

(RMB million) 20221H 20211H
Net cash generated from
operating activities 3,653 6,402
Net cash used in investing
activities -835 -1,984
Net cash generated from
financing activities -2,418 -2,135
Net cash generated from operating activities
(RMB million) — —
=2 10,872
10,000 9,324
7,800
o088 6,402
6,000 5,234
3,653
4,000 2 318
2,000

0
2017 2018 2019 2020 2021 20211H 20221H
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Continuous improvement in aftersales absorption rate.

Inventory Turnover Days |
(days)

35 30.0
30

25 21.6 20.8
20
15
10

5

2021 20211H 20221H

115% Absorption Rate of After Sales Service ]
110% o) 110%

0
(0)
105% 6%

99%
100% —— / 104% 104%

95%
97%

90%

IZO17 2018 2019 2020 2021 20211H 20221H
m 23
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CAPEX remained prudent.

EBITDA vs CAPEX ]

(RMB million)
16,000 -

14,000 - 13,648

11,400

12,000 - 10,797
10,000

8,000
6,000
4,000
2,000

0
2017 2018 2019 2020 2021 20211H 20221H

u CAPEX « EBITDA

/4 5




ZHONGSHENG GROUP HOLDINGS LIMITED

jﬁﬂ Gearing Analysis ” e

Financial ratios further improved

Bank Loans and Total Equity | Total Liabilities/Total Assets | Interest Coverage Ratio |

(RMB million) (%) (%)
45,000
! 52.5% 1400.0%
40,706 41,932
40,000 52.4%
52.4% 1200.0% 11.29 11.73
35,000
52.3% 1000.0%
30,000
25,000 52.2% 800.0%
20,1
20,000 18,21 52.1% 600.0%
15,000 52.0%
52.0% 400.0%
10,000
51.9% 200.0%
5,000
0 51.8% 0.0%
2021 20221H 2021 20221H 20211H 20221H
M Bank Loan&Other Borrowings *Interest coverage ratio=EBITDA/financial cost
L Equity

/4 X
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Equal emphasis on scale advantage and efficiency improvement; after sales and used car business
contribute to efficiency improvement.

< o U
(RMB million) Revenue vs ROE I %) f% S (1z5%)
L3 TR IRAR 1751.03
200,000 - 175,103 . 26% = FCAERARERG LS 1584.37
150.000 23.4% 148,348 9%~ 25% .3 FlEFAE 986.96
’ 124,043 - 24% 4 KiksH 862.05
100,000 - 39 ° EESEEEROERAT 802.14
’ 8 1 EPT WA EERAR 513.72
50,000 ~4. 91% 7 KREFRELERERAS 486.36
8 IHEREZERUSEREEMAT 46313
0 ‘ ‘ ‘ ‘ 0%y, EESETIEEERAS 45018

2018 2019 2020 2021 )
10 ENSERHERAT 439.45
i Revenue —=—-ROE 1 RS ERSRBRGERAT 43041
° ° . 12 ItREEERREEAGRAS 411.19
rvemiion Net Profit Margin vs GP per Dealership ] o 5 — 0o
50 - 4.8% 4,30 6% 14 EHEKARUSEERAS  368.85
9 9 15 SRR ERAT 355.14
N = S s 16 IPFRESZUSTERAT 20212
30 - = 17 BASREIRHERAT 28633
20 18 TERSRGERAS 259.31
- 2% 19 FEETERAD 253.28
10 20 FRERERAS) 252.89
0 T w x : y : 0% 21 PEERSERRERAR 235.77
2017 2018 2019 2020 2021 20211H 20221H 22 M)l EERRAE) 226.14
*annualized 23 URBESERBEHERAT 21866

s GP/dealership —o—Net Profit Margin
24 FRES S EHBRATE 191.69

I 25 MERERHERAT 5 19089
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